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A Comparative Study on Strategies for Attracting Foreign Students Majoring
in Beauty at Major Universities in Korea:
Focusing on Official Public Relations Materials
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This study conducts a comparative analysis of international student recruitment strategies and curriculum across four Korean
universities specializing in beauty-related departments. Utilizing text mining, TF-IDF, and network analysis methods, the study
identifies core themes and structural characteristics in beauty education programs. Key findings highlight the prominence of practice-
oriented competency development, industry linkage, certification systems, global competence, major specialization and convergence,
creativity, and trend responsiveness as common educational strategies. Metropolitan universities emphasize international certification
and employment support systems, while regional universities focus on industry-linked practical training and international cooperation
projects. The study provides insights for designing differentiated strategies and data-driven curriculum improvements to enhance the
competitiveness and internationalization of K-Beauty higher education.
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Table 1 Current Status of Universities to be Studied

Univ. Region Beauty Depts. Oper. Method ~ Intl1 Adm. Support Pgms. Lang. Offered  Official URL
Hair Design Integrated
Makeup Design Integrated Korean,
Cosmetic Beauty Korean language courses English
. Integrated Separate  (beginner to advanced), ’
Capital Management o Japanese, https://www.
A admission Buddy program, cultural . .
(Seoul) Global Beaut . . Chinese, skuniv.ac.kr
y Independent track experience, career seminars, .
Therapy & Cosmetic mentoring leMalmese,
alay
Global Makeup Independent
Design
Beauty Indust Integrated i
B il e admiion for costomzed o ey Ko hupsiloon
eauty Fashion . :
(Seoul) Design Independent foreigners  program, career consulting English sungshin.ac kr
Beauty Care Integrated Language and cultural
Nop- Hair Design Integrated S.p eglal adap tatlor} programs, Korean, https://www.
C Capital admission for scholarships, industry- .
. . . English dmu.ac.kr
(Busan) Makeup Design Integrated foreigners academia cooperation
programs
Non- Global Beauty Independent Separate i%ﬁi?sﬁngur?e ;I?llgrses, EKI?r;:iZIIll, A
D Capital Beauty Care Integrated admission P PIOETams, E1SA, ps: ’
G buk K international cooperation Chinese, dhu.ac.kr
( yeongou ) Hair Makeup Design Integrated trac programs Vietnamese
g-gstal A 24 7S A8t HAT W= 404 A E Beauty(FE), ‘Make up(7
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Table 2. Results of Frequency Table 3. Results of TF-IDF

Rank  Keywords Freq. % Ac. % No. Keywords TF-IDF DF IDF
1 Beauty 232 3.283 3.283 1 Document 70.053 1 1.946
2 Make up 112 1.585 4.868 2 Certificate 68.107 1 1.946
3 Education 100 1415 6.283 3 Submission 68.107 1 1.946
4 Process 89 1.259 7.542 4  Typical example 42.81 1 1.946
5 Ability 81 1.146 8.688 5 Technique 42.594 2 1.253
6 Learning 73 1.033 9.721 6  Korean 42.365 3 0.847
7 Semester 69 0.976 10.698 7 Issuance 40.864 1 1.946
8 Global 67 0.948 11.646 8 Learning 40.852 4 0.56
9 Cosmetology 63 0.891 12.537 9  Educational background ~ 38.918 1 1.946
10 Professional 53 0.75 13.287 10 Foreigner 37.281 3 0.847
11 Korean 50 0.708 13.995 11 Client 36.972 1 1.946
12 Cosmetics 50 0.708 14.702 12 Notarization 36.972 1 1.946
13 Major 45 0.637 15.339 13 Professor 35.587 3 0.847
14 department 45 0.637 15.976 14 Copy 35.026 1 1.946
15 Design 45 0.637 16.612 15 Skill 34.739 3 0.847
16 Nail 45 0.637 17.249 16  Make up 33.825 2 1.253
17 Foreigner 44 0.623 17.872 17 Language 29.189 1 1.946
18 Practice 43 0.608 18.48 18  Artology 29.189 1 1.946
19 Professor 42 0.594 19.075 19 Certified 28.814 2 1.253
20 Skill 41 0.58 19.655 20  Doctor 27.561 2 1.253
21 Graduation 37 0.524 20.178 21 Tuition 27.243 1 1.946
22 Practical 37 0.524 20.702 22 Issuance 27.243 1 1.946
23 Field 37 0.524 21.225 23 Production 26.308 2 1.253
24 Industry 36 0.509 21.735 24 School 26.308 2 1.253
25 Documents 36 0.509 22.244 25  Finance 25.297 1 1.946
26 University 35 0.495 22.739 26  Verification 25.297 1 1.946
27 Certificate 35 0.495 23.235 27 Nail 25.183 4 0.56
28 Submission 35 0.495 23.73 28  Master's 25.055 2 1.253
29 Technique 34 0.481 24.211 29  Degree 25.055 2 1.253
30 Management 33 0.467 24.678 30  Method 25.055 2 1.253
31 Admission 30 0.425 25.103 31  Operation 23.724 3 0.847
32 Art 30 0.425 25.527 32 English 23.351 1 1.946
33 Competency 30 0.425 25.952 33 Translation 23.351 1 1.946
34 Work 29 0.41 26.362 34 Criteria 23.351 1 1.946
35 Operation 28 0.396 26.758 35  Technique 23.351 1 1.946
36 Korea 27 0.382 27.14 36  Adjunct 23.351 1 1.946
37 Support 27 0.382 27.522 37  Committee 23.351 1 1.946
38 Creative 27 0.382 27.904 38 Club 23.351 1 1.946
39 Makeup 27 0.382 28.286 39  Semester 23.217 5 0.336
40 College 26 0.368 28.654 40  Creative 22.877 3 0.847
41 International 26 0.368 29.022 41  Global 22.544 5 0.336
42 Track 26 0.368 29.39 42 Track 22.03 3 0.847
43 Service 26 0.368 29.758 43 Service 22.03 3 0.847
44 Foundation 25 0.354 30.112 44 POS 21.405 1 1.946
45 Provision 24 0.34 30.451 45  Beauty 21.198 5 0.336
46 Knowledge 24 0.34 30.791 46  Provided 20.335 3 0.847
47 Planning 24 0.34 31.131 47  Included 20.044 2 1.253
48 Trend 24 0.34 31.47 48  Effect 20.044 2 1.253
49 Hair 24 0.34 31.81 49  Recruitment 19.459 1 1.946
50 Certification 23 0.325 32.135 50  Applicant 19.459 1 1.946
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Fig. 1. Visualization of Word Frequency Results

Table 4. Basic Network Statistics

Network Measures Value
Nodes 50
Total Edges 1,193
Diameter 2
Average Degree 47.72
Average Path Length 1.026
Degree Centralization 1.377
Closeness Centralization 0.048
Betweenness Centralization 0
Connected Components 1
Graph Density 0.974
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Fig. 3. Associated Word Network and Visualization Results
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Fig. 2. Visualization of TF-IDF Results
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Table 5. Curriculum Keywords by University
Rank A B C D
Word freq. % Word freq. % Word freq. % Word freq. %
1 Practice 57 345 Cosmetics 35 5.6 Beauty 28  13.02 Beauty 136  10.21
2 Make up 53 3.21 Beauty 32 472 Make up 11 512 Ability 48 3.60
3 Knowledge 32 1.94 Make up 23 339 Semi-permanent 10 4.65  Professional 37 2.78
4 Skill 30 1.82 Fashion 23 339 Education 7 326 Nail 36 270
5 Beauty 22 1.33 Track 21 3.10 Hair 7 326 Skill 35 2.63
6 Korean 19 1.15 Major 19  2.80 Skin 7 3.26 Practice 34 2.55
7 Design 19 1.15 Industry 18  2.65  Public health 6 2.80 Global 33 2.48
8 Therapy 18 1.09 Education 17 251 Major 4 1.86  Technique 30 225
9  Management 18 1.09 Professional 10 147 Design 4 1.86 Scene 29 2.18
10 Technique 17 1.03 Startups 9 1.33 Color 4 1.86 Service 24 1.80
11 Method 16 0.97 Career 8 1.18 Salon 4 1.86  Working-level 24 1.80
12 Theory 16 0.97 Ability 8 1.18 Wedding 4 1.86 Creativity 20 1.50
13 Use 16 0.97 Global 8 1.18 Cosmetics 3 1.40 Trends 20 1.50
14 Face 13 0.79 Artist 8 1.18 Practice 3 1.40 Make up 19 1.43
15 Special 13 0.79 Practice 7 1.03 Foundation 3 1.40 Art 19 1.43
16 Scene 12 0.73 Design 7 1.03 Nail 3 1.40 Client 19 1.43
17 Character 12 0.73 Planning 7 1.03 Planning 3 1.40 Design 18 1.35
18 Techniques 11 0.67 Dressing up 7 1.03  Management 3 1.40  Capabilities 18 1.35
19 Human body 10 0.61 Beauty 6 0.88  Vidal Sassoon 3 1.40 Aesthetic 16 1.20
20  Professional 10 0.61 Roadmap 5 0.74 Style 3 1.40 Hair 16 1.20
2018; Noh, 2021). Dtjske F2HFE SIS 2G5t ODA 2) wLIE Hlw
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